
Social Media Management 

Sean Rose, Marketing Director



Today’s Agenda:

● Choosing Your Platform(s)

● Creating Original Content

● Promoting Content

● Scheduling & Organizing Posts



Demosphere Knows Youth Sports

● 2,500+ Customers

● 25 years of experience

● 9+ years of experience personally



Choosing Your Platforms
Step 1: Identify Your Audience
- Who is your typical customer? Parents of players, Players, Coaches

- What is your age range? Age 35 - 55

- What are they interested in outside of your product/service? Soccer, 
ESPN, Football, Hiking

Step 2: Define Your Goals
- Increase website visitors
- Grow participation rates for your club
- Drive local brand recognition
- Platform to provide customer support



Choosing Your Platforms
Step 3: Locate Where Your Audience Is Active

● Facebook
- Billions of users - and still growing!
- Long-term relationship building
- Opportunity to share different varieties of content
- Gives your organization a persona

● Facebook Promotions
- Boost posts to appear high in the News Feed to increase engagement 
- Create targeted Facebook Ads to appear in the Timeline, Sidebar or Mobile 

Feeds



Choosing Your Platforms
● Twitter

- Trending industry topics
- Reach your audience “in the moment”
- Hashtags

● Promoting Tweets
- Start by drafting a compelling tweet
- Include image/video to drive higher engagement
- Use Twitter’s targeting options to select the audience
- Launch the Tweet Engagements campaign
- Promoted Tweets appear in the timeline of targeted users



Choosing Your Platforms
● YouTube 

- Worldwide audience with over 1 billion users
- One of the biggest search engine platforms
- Can boost ranking in SERPs

● Instagram
- Fast growing platform
- Relies on photos for conversations



Choosing Your Platforms

● Pinterest
- Predominantly female audience
- Need strong graphics to engage users
- Similar to scrapbooking

● LinkedIn
- Audience age ranges 30-49
- Networking, recruiting employees/ job searches



Promoting Original Content

   “Platform First” Approach
● Choose the platform to focus on
● Create content for that specific platform
● Cross promote on your other platforms by linking

- Do not re-upload

   *Syndication can take away from your view and share count.



Creating Original Content

Industry Expertise
● Focus on what your organization knows best!

Brand Focus
● Represent your brand in each piece of content.

Audience Goals
● What type of articles will your audience find interesting?

Types To Consider:
- Articles/blog posts - Webinars
- Videos - Presentations
- Tutorials / Answering Questions



















Free Tools For Content Creation

Buzzsumo

Portent’s Content Generator

Quora

Google Trends

http://buzzsumo.com/
http://buzzsumo.com/
http://www.portent.com/tools/title-maker
http://www.portent.com/tools/title-maker
https://www.quora.com/
https://www.quora.com/
https://www.google.com/trends/
https://www.google.com/trends/


Scheduling Social Media Posts

Buffer 

Hootsuite

Socialoomph

http://www.buffer.com/
http://www.buffer.com/
http://www.buffer.com/
https://hootsuite.com/
https://hootsuite.com/
https://www.socialoomph.com/
https://www.socialoomph.com/


What Can You Do Today?

● 1 - Figure Out Where Your Audience Is
● 2 - Define Goals
● 3 - Plan Responsibilities



● 25 Years Of Experience

● Best-In-Class Support
support@demosphere.com

● Demosphere Blog
New Facebook News Feed Algorithm
Go ‘Mobile Friendly’ Or Face The Consequences
Using Social Media To Build Your Brand
Monitor Your Social Channels

Demosphere Can Help!

mailto:support@demosphere.com
mailto:support@demosphere.com
http://demosphere.com/2015/06/facebook-algorithm-update/
http://demosphere.com/2015/06/facebook-algorithm-update/
http://demosphere.com/2015/04/mobile-friendly-website/
http://demosphere.com/2015/04/mobile-friendly-website/
http://demosphere.com/2015/02/using-social-media-to-build-your-brand/
http://demosphere.com/2015/02/using-social-media-to-build-your-brand/
http://demosphere.com/2015/02/using-social-media-to-build-your-brand/
http://demosphere.com/2015/02/using-social-media-to-build-your-brand/
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