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Today’s Agenda:
● Intuitive Navigation

● Formatting Best Practices

● Content Best Practices

● Awesome Calls-To-Action

● Social Media?

● Website Evaluations :)



Intuitive Navigation
Standard Placement

● Horizontal vs. Vertical
● Order Matters



Descriptive Titles
● Describe what will be found in each section
● Avoid vague labels (i.e. “Services”)
● Increased relevance with search engines



Limit Drop Down Menus
● Before moving the mouse, visitors have already made a 

decision about which menu item to click

Limit Menu Options
● Distill to 6-7 primary options
● Removing one label will increase the importance of the 

remaining options



Formatting Best Practices
Evenly Balanced Content

● Above/Below “The Fold”
● Break large paragraphs into shorter lines and lists



Clear Call-to-Action
● What do you want visitors to do next?
● “Register Here”



Clear Call-to-Action



Text Formatting
● Keep text formatting consistent (Font, Text Size)
● Text Color

○ Avoid using blue text (represents links)
○ Avoid using colors for text to emphasize importance. Instead, bold and underline.



Content Best Practices
About Us Section

● Introduce the organization
● Include mission statement

● Can act as the key differentiator 
between your program and a 
competing program



Mission Statement

...develop boys and girls with good 
discipline, good values, integrity 
and respect toward others.

...to build relationships, enjoy 
playing and coaching the sport, 
and have a little fun.



Contact Us Section
● Written on the page vs. web form
● Who can I contact with specific questions?
● Include Name, Title, Email and/or Phone Number 
● List a physical address for your club if possible



Frequent Updates
● Keep calendars and dates frequently updated
● Add dates in advance when possible (“Registration Opens”) to keep 

calendar in use

Events To Add
● Game Dates
● Practice Schedule
● Board Meetings
● Special Club Events
● Registration Open/Close



Make Registration Easily Accessible
● Use buttons and menu options



Images
Alt Tags
Add keywords to describe images added to your site.

Check Alt Tags
● view-source:http://www.yourdomain.com
● Search “alt”
● alt= “ ” means tag isn’t complete
● Click link to see the image 

Add To Images
● Add Article Content
● Add an Image in the Story Content
● Fill out Alternative Text 

http://www.yourdomain.com/


Social Media
Website Integration

● Home Page Icons
○ Properly Linked

● Live Twitter/Facebook Feeds

Other Social Media
● Instagram
● YouTube
● Time Constraints 



Social Media Icons
● One vs. Multiple
● Want to keep visitors on the site 

○ Embed Feeds



● Navigation Bars
● Evenly Balanced Content
● Text Formatting
● Individual Pages

Free Content Review
For a limited time, get a free website content review from Demosphere when 

you join the WebWriter family before 2016!

● Update Frequency
● Sponsors
● Social Media

http://demosphere.com/2015/11/website-content-evaluation/


● Best-In-Class Support
support@demosphere.com

● Demosphere Blog
Navigation Mistakes
Successful Website Checklist
Spooky Website Problems
Fall Website Prep

More Information On WebWriter!

mailto:support@demosphere.com
mailto:support@demosphere.com
http://demosphere.com/2015/08/5-navigation-mistakes/
http://demosphere.com/2015/08/5-navigation-mistakes/
http://demosphere.com/maximize/successful-website-checklist/
http://demosphere.com/maximize/successful-website-checklist/
http://demosphere.com/maximize/spooky-website-problems/
http://demosphere.com/maximize/spooky-website-problems/
http://demosphere.com/maximize/2014-website-preparations/
http://demosphere.com/maximize/2014-website-preparations/
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